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About The New Yorker
PART 0.5



Established in 1925 as a  
Manhattan-centric print magazine













Turns 99 this year Turns 5 this year



How should the magazine’s  
99-year-old voice sound in an interface? 





What is content design? 
PART 1



Content Design
UX Writing 



WHAT IS CONTENT DESIGN? 

The practice of designing useful content  
that guides users through digital experiences.



WHAT IS CONTENT DESIGN? 

Helping the product and its user  
understand one another. 



WHAT IS CONTENT DESIGN? 

Designers who look through a  
written lens more than a visual one. 



WHAT IS CONTENT DESIGN? 

Technical WriterContent Designer Copywriter

Product Design Engineering Marketing

Figma Docs Docs

Designs Explains Announces



WHAT IS CONTENT DESIGN? 

Clear

Consistent

Concise

Branded

Useful



EXAMPLES OF CONTENT DESIGN

UBER LYFT



EXAMPLES OF CONTENT DESIGN

UBER LYFT



EXAMPLES OF CONTENT DESIGN



EXAMPLES OF CONTENT DESIGN



NOT-SO-GOOD EXAMPLES



Why this matters



WHY THIS MATTERS

Better products 



Better products 
Better user experiences  

WHY THIS MATTERS



Better products 
Better user experiences  
Better brands

WHY THIS MATTERS



Creating Your Process
PART 2



STARTING POINT

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 

Stanford d.school



STARTING POINT

 “Is this the right word?”  

Stanford d.school

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



THE GOAL

CONTENT DESIGN

Stanford d.school

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



Process in Practice



PROCESS IN PRACTICE

Let’s say you’re designing …  

A success message for a submission  
to the Cartoon Caption Contest,  
with clear next steps. 





Clayton Myers



PROCESS IN PRACTICE

Let’s say you’re designing …  

A success message for a submission  
to the Cartoon Caption Contest,  
with clear next steps. 



Which words are 
your users using? 

PROCESS IN PRACTICE

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



EMPATHIZE

submission

idea

finalist
winner

rating
vote

favorite



PROCESS IN PRACTICE

Find your flow.

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



Sara Culver



PROCESS IN PRACTICE

Let’s say you’re designing …  

A success message for a submission  
to the Cartoon Caption Contest,  
with clear next steps. 



DEFINE

We received your  
submission—thank you!  

Cool, what now?

Readers will vote on it, 
and you’ll see the results 
next week.

Can I do anything else 
in the meantime?

Sure thing! You can vote 
on last week’s captions.



PROCESS IN PRACTICE

Wireframe using 
 lo-fi copy.

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



𝗫 ✓

Words and the design process, Biz Sanford

IDEATE



PROCESS IN PRACTICE

Let’s say you’re designing …  

A success message for a submission  
to the Cartoon Caption Contest,  
with clear next steps. 



IDEATE

Thank you,  your 
submission has 
been received.  

The f inal ists wil l  
be revealed next 

week once the 
votes are tal l ied.   

X

Vote on last week

CAPTION RECEIVED

Close

Thanks for your Submission! 
 

Check back next week—you’l l   
see the f inal ists then.  

Vote on last week’s captions »



IDEATE

Thanks for your Submission! 
 

Check back next week—you’l l   
see the f inal ists then.  

Vote on last week’s captions »

Thank you,  your 
submission has 
been received.  

The f inal ists wil l  
be revealed next 

week once the 
votes are tal l ied.   

X

Vote on last week

CAPTION RECEIVED

Close



PROCESS IN PRACTICE

Take your lo-fi 
copy hi-fi.

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



Applying best practices



Applying best practices

Slide 52



TRANSLATE JARGON

𝗫 ✓Error 978 
Boolean operation failed.

No results found 
Try expanding your search.



MAKE ERRORS HELPFUL

𝗫 ✓Sorry, you entered the wrong 
information. 

That password isn’t correct. 
Want to reset your password? 



BE ACTIVE, NOT PASSIVE

𝗫 ✓Your email address will need to be 
added to create an account.

Add your email address to create 
your account. 



PUNCTUATE WISELY

Use  & !  ;  —  sparingly. 



CAPITALIZE CONSISTENTLY

This is sentence case This is Title Case

Best for long phrases Best for short phrases

Easier to implement Stands out in context

More approachable More gravitas



Avoid  arbitrary  Capitalization.



CAPITALIZE CONSISTENTLY



EMBRACE REPETITION

𝗫

Sign in

Unable to log in 

Sign in

Sign in

Sign in

Username not found 

Sign in

Sign in
✓

Sign in



PROCESS IN PRACTICE

Take your lo-fi 
copy hi-fi.

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



GO HI-FI

Clear

Consistent

Concise

Branded

Useful



GO HI-FI

Your content is … 
                                    free of jargon 
                                    actionable 
                                    capitalized intentionally  
                                    punctuated simply 
                                    helpful, especially in error states



GO HI-FI

Thanks for your submission! 
 

Check back next week to  
see the f inal ists.  

Vote on last week’s captions »

Thanks for your Submission! 
 

Check back next week—you’l l   
see the f inal ists then.  

Vote on last week’s captions »



PROCESS IN PRACTICE

Highlight helpful 
copy.

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



TEST YOUR CONTENT

Highlight helpful words in green,  
confusing words in yellow,  
and useless words in red. 



TEST YOUR CONTENT

Thanks for your submission! 
 

Check back next week to  
see the f inal ists.  

Vote on last week’s captions »

Thanks for your submission! 
 

Check back on October 6th 
to see the f inal ists.  

Vote on last week »



TEST YOUR CONTENT

Thanks for your submission!  
 

Check back on October 6th  
to see the f inal ists.  

Vote on last week »



PROCESS IN PRACTICE

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST 



PROCESS IN PRACTICE

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST  QA DOCUMENT RELEASE ITERATE



PROCESS IN PRACTICE

 EMPATHIZE  DEFINE  IDEATE  PROTOTYPE  TEST  QA  DOCUMENT RELEASE ITERATE



Creating a Content Design Style Guide



coöperate

off-line
Web

Internet

reëntry

focussed

e-mail

O.K.Wi-Fi



Gain access to The New Yorker’s  
99-year-old house style guide. 

CREATING A STYLE GUIDE



CREATING A STYLE GUIDE

Foster a relationship with Editorial.

Gain access to The New Yorker’s  
99-year-old house style guide. 



CREATING A STYLE GUIDE

Foster a relationship with Editorial.

Gain access to The New Yorker’s  
99-year-old house style guide. 

Build from there,  
focussing on the digital. 



CREATING A STYLE GUIDE



CREATING A STYLE GUIDE



CREATING A STYLE GUIDE



Breaking the Rules
PART 3





Know best practices. 

BREAKING THE RULES



Know best practices. 
               which practices are best for you.

BREAKING THE RULES



How do you write a confirmation button  
when your voice would never say “Got it”?

BREAKING THE RULES



✓

BREAKING THE RULES

𝗫



Questioning best practices insures*  
every choice is consistent with the  
look, feel, and sound of the magazine.  

*Including spelling “insure” with an i. 

BREAKING THE RULES



A Look at the Results
PART 4







Danielle Vargas









Danielle Vargas





Even as we adapt to new technologies,  
it’s still The New Yorker behind the screen. 



Thank you!


