


Community



“Community”

THE POWER OF COMMUNITY





“Belonging”

THE POWER OF COMMUNITY



In any community,  
one person’s passion ignites another’s.

THE POWER OF COMMUNITY

The more we share,  
the bigger the impact grows.
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Lyrics are complex

THE ROLE OF COMMUNITY IN MUSIXMATCH



So, any time I bleed, you let me go 
Yeah, any time I feed you, get me? No? 
Any time I seek, you let me know 
But I plan and see, just let me go

THE ROLE OF COMMUNITY IN MUSIXMATCH

— Beggin' by Måneskin

“

”





Transcription

FormattingSynchronization

Translation

Tagging

THE ROLE OF COMMUNITY IN MUSIXMATCH



“When you're happy, 
you enjoy the music
 but when you're sad, 

you understand the lyrics.”

— Frank Ocean



THE ROLE OF COMMUNITY IN MUSIXMATCH



Should I give up,  
or should I just keep  

chasing pavements?

— Chasing Pavement by Adele

“

”

A GLOBAL COMMUNITY



Lyrics speak to us

A GLOBAL COMMUNITY



A GLOBAL COMMUNITY



Lyrics speak

A GLOBAL COMMUNITY

to us



Lyrics speak

A GLOBAL COMMUNITY

through us



A GLOBAL COMMUNITY

Universal 
language



A GLOBAL COMMUNITY



How?
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DESIGNING FOR A GLOBAL COMMUNITY

Identify your 
community



IDENTIFY YOUR COMMUNITY

1 / 7 THE R.A.M.P MODEL OF INTRINSIC MOTIVATION, LUIS ESPINOSA, 2020.

CONNECTION

FUNCTION



IDENTIFY YOUR COMMUNITY
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RELATEDNESS AUTONOMY MASTERY PURPOSE

THE R.A.M.P MODEL OF INTRINSIC MOTIVATION, LUIS ESPINOSA, 2020.



IDENTIFY YOUR COMMUNITY
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PURPOSE
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DESIGNING FOR A GLOBAL COMMUNITY

Involve them 
in your design





INVOLVE COMMUNITY IN YOUR DESIGN
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It’s no longer  
just your design

—it’s our design.
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DESIGNING FOR A GLOBAL COMMUNITY

Visualize 
their identity



VISUALIZE THEIR IDENTITY 
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Who are they 
when they use 
your product? 

How do they 
want to present 

themselves?



VISUALIZE THEIR IDENTITY 
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DESIGNING FOR A GLOBAL COMMUNITY
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Embrace diversity and 
anonymity



EMBRACE DIVERSITY AND ANONYMITY
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EMBRACE DIVERSITY AND ANONYMITY
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EMBRACE DIVERSITY AND ANONYMITY
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EMBRACE DIVERSITY AND ANONYMITY



DESIGNING FOR A GLOBAL COMMUNITY
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Provide missions and 
purpose
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PROVIDE MISSIONS AND PURPOSE
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PROVIDE MISSIONS AND PURPOSE
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When you provide a mission, you’re giving 
your community a reason to invest their time 

and passion into the product.

PROVIDE MISSIONS AND PURPOSE



DESIGNING FOR A GLOBAL COMMUNITY
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Give recognition



GIVE RECOGNITION

Beyond gamification
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Introduce rituals
DESIGNING FOR A GLOBAL COMMUNITY



INTRODUCE RITUALS

7 / 7

“A ritual is any practice that marks a time or 
event as special or important”

CHARLES H. VOGL,  THE ART OF COMMUNITY 







TAKEAWAYS

DESIGNING FOR A GLOBAL COMMUNITY

Identify your community
Involve them in your design
Visualize their identity
Embrace diversity and anonymity
Provide missions and purpose
Give recognition
Introduce rituals



Embracing the 
unknown

DESIGNING FOR A GLOBAL COMMUNITY MEANS…



WHO THEY ARE WHO THEY CAN BECOME

DESIGNING FOR A GLOBAL COMMUNITY MEANS…



“Belonging”
DESIGNING FOR A GLOBAL COMMUNITY MEANS…



Belonging
“Becoming”

DESIGNING FOR A GLOBAL COMMUNITY MEANS…



Thank you.

NICHE@MUSIXMATCH.COM
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