BRINGING
MASCOTS
TO LIFE

Making Meaningful Mascots to make
Better Brands

RYS SAMPE!




RYO SAMPEI

Japanese #Producer
Servicedesign #Gaming Dad
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WhHy ARE THE
TAPANESE SO
OBSESSED
W/ MASCOTS?
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Kantai Collection

(DMM GAMES)
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CHARACTERIZE
EM ALL!
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GOOD MASCOT

MEANS GOOD
ENGAGEMENT
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Producer / Designer Brand Designer

Ryo Sampei Miwa Kuramitsu
Krafts & Co.
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“DRINK UX EVERYDAY™

« a UX Desigh community for UX learners

- provides Japanese translations of UX articles
from worldwide

« new article every weekday morning
= nutrition for UX learners = MILK
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| want the new mascot to be...
- Flat design
« Can go monochrome
- Recognizable from a far distance
« Has a unique twist
- Easy to create variations
- Easy to show face expressions
- Has a surreal, expressionless vibe
- Subculture, trendy, but not overly stylish
« Not too childish
- Not too girly

e A eflaccie retrn vihe
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- Flat design
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moodboard




STEPS
1. GATHER INFO

W/ MOODBOARD

2. SKETCH
3. FINALIZE







Feels
Off




TIP

Don’'t just gather the good ones,
gather what you feel off as well
- Hints are in what you feel off

It is easier to identify the wrongness than to
find what is right
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How about we say our character
shifted from being just a milk
delivery to a milk producer, to
show that not only we deliver
global UX trends but also produce
our owhn UX content locally?

Yo | was thinking

exactly the same




MORE SHETCHE
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FINALIZE




STEPS

1. GATHER INFO
2. SKETCH
3. ABDUCTION

4. FINALIZE
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10 Lessons from a
Japanese UX Designar's| Designing products with
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SPECTRUM TOKVO

FESTIVAL







STEPS
1. GATHER

W/ RESEARCH BOARD

2. SKETCH
3. ABDUCTION?
4. FINALIZE




RESEARCH BOARDS

SPECTRUM Research Board
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Target Core Value
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SKHETCHES
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SPECTRUM TOKYD

€
Tokyo TRYING TO MAKE

SPECTRUM TOKYO CHARACTERS AGALIN...

SPECTRUM TOKYO

SPECTRUM TOKYO h
SPECTRUM TOKVO ) o ) .

c T H u M T n H v o Blob Animation | Generate
smooth blobh animation

CTRUM TOKYO




SKHETCHES
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SKHETCHES
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SKHETCHES
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v Doesn’t this look like B ’ SPECTRUI
it's peeking from the ; TOKVO

otherside?

It does...




ABDUCTION

Initially the symbols
were only for frames to

feature photos of

designers




ABDUCTION

We peek into it,
at the same time

we are peeked in too

It shows more curiosity

3
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ABDUCTION

{4 Anyone who fights with

monsters should make sure
that he does not in the process
become a monster himself. And
when you look for a long time
into an abyss, the abyss also

looks into you. b)),

Friedrich Nietzsche - Beyond Good and Evil
Part IV - Aphorism # 146 -
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WE NEED TO LEARN
\ MORE FROM THE /
WoRLD




THE WORLD IS TELL VS MORE
\ LOOKING AT V5 TOO / \ ABOVT JAPAN /
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{4 Anyone who looks into new
design trends should make sure
that they do not in the process
lose their own way of design.
And when you look to the
world for trends, the world also

looks 1into you. b)),

Me, Spectrum Tokyo
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FINALIZE

FILL

SPECTRUM TOKVYO
Surfing new waves of digital design 9 5\ ) @\\_e QD
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LEARNINGS




LEARNINGS

EMBRACE
ABDUCTIONS

el

b abstract concrete




LEARNINGS

SMALL TALK
IS BLISS

SHOULD WE MAKE
HIM YOUNGER?
WhHy?

ISN'T THIS A FARMER,
NOT THE MILKBOY?

THE COoW's ¢vTE,
LET'S GIVE HIM A
REASON TO BE THERE

e 3

ISN'T THIS 6VY TOO
oLb?
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LEARNINGS

GOOD MASCOTS HAVE
GOOD NARRATIVE

/

ALWAYS LOOKING
AT YA BRO
%




MAKkPcoo

"BRANDS W ' H
GOOD MASCOT '.'k
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RYS SAMPEI

SPECTRUM TOKYS / DESIGN MATTERS TOKYS




