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| PLEDGE NOT TO BUY NEW CLOTHING OR TEXTILES

For the next year, we will engage in a boycott of the fashion industry and its ecocidal,
exploitative system of production and consumption.

TO CUT CONSUMPTION.

Together, we will drastically cut our dangerous levels of consumption and challenge ourselves
to radically change our relationships with clothes. We will take joy in making do
with what we already collectively have, and learn to rewear, repair, remake and regenerate.

TO CHANGE CULTURE.

Together, we challenge a culture of fashion that dictates
and capitalizes on our perception of worth. We must transition to a
culture of care that values all people, animals and planet over profit.

FOR A JUST TRANSITION.

Together, we will stand in solidarity with workers throughout
the supply chain and advocate for a just transition of jobs.

This is a climate and ecological emergency.

We can not significantly mitigate this crisis without radical systemic change.
Business as usual is leading us towards extinction.

Unless we disrupt the system, millions will continue to suffer and die from the environmental
and social havoc wreaked by continued toxic production.

The natural world is at the foundation of our economy, our society, and everything we eat,
drink and breathe - yet it is being eroded from beneath our feet.

We must act now.
Join us in boycotting fashion and building a future fit for generations to come.

REBEL FOR LIFE.
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valid and generative design acts. Through discussing a series of
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CIOWQS walked over them. frame risks and stakes of such moves. We discuss how design inac-
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for her degree at the Royal College of Art, in June 2019, In a definitive statement

eemodl q

STYLE POLITICS CULIURE 1DENNTY YIDED SUMMIT SHOMPING NEWSLET I
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Sighty sternate e ” CONSUMER GOODS - LAURA KRARUP FRANDSEN

Pweaty-nie-yvear-o'd Danish student Lo \ | R had been using

bains to collect textile was e tram the unsversity community throughout the
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gave up her lifelong dream of becoming a fashion designer. “For so many of us, oo facrsbnliow b g e .h
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same time, we see that very young consumaers - those protesting for the climeate in the streets and lethrg go of Sara Arnoid, one of the organisers of XR's fashion t'O_\’CO’.'t. explains. 2 e s
eating vegan - feel an urjent need to put the brakes on. Some deckde to refrain from buying any ‘ “Everyone in the [XR fashion work ng gr oup] has warked in the fashion industry or BOA Puh o i Lisrd Krarip Fasm o ook ¢ bodf
clothing for a year, At Loncton's Royal College of Art, a student (editor’'s note: Laura Kraup Frandsen) ! studied fashion riemgn and we all f’\(‘,l.gf“. we could make the fashion industry s
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published last month, an assistant professor of tashion design, ethics and
sustainability at Ryarson University stated that any progress the fashion industry

makas towards becoming more sustainable is cancelled out by the speed at which e e v e g
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ot fom rrrene
4

-

T N ' : = : undertaking spread throughout the workd with the hashiag #BoycottFashion.
-. ’ . - y ' \' ' \ \
\ v
"There is no fashion on a dead planet” says RCA grad who refused to make ’ :
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noun|[ U]
UK /so stel.no bil.a.ti/ US /so stel.na bil.a.li/

ENVIRONMENT
the quality of causing little or no damage to the
environment and therefore able to

sustainability | BUSINESS ENGLISH

ENVIRONMENT, NATURAL RESOURCES
the idea that goods and services should be
that do not use resources that cannot be
replaced and that do not damage the environment


https://dictionary.cambridge.org/help/codes.html

’
FASHION R ‘
Definition by the United Nations Brundtland Commission In 1987: ! ‘{

OF THE PRESENT
WITHOUT COMPROMISING THE ABILITY
OF FUTURE GENERATIONS
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GARMENTS MADE EVERY YEAR

ARE NOT SOLD




1 GARBAGE TRUCK
IS DUMPED IN A LANDFILL EVERY SECOND

INCINERATED IN EUROPE EACH YEAR
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10% OF THE TOTAL WATER CONSUMPTION

20% OF THE WORLD'S PESTICIDES
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| WANTED TO DESIGN TO FOR A BETTER WORLD
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SUSTAINABILITY

The Year Ahead: Why IFashion Can
No Longer Ignore the Climate Crisis

The State of Fashion 2024 explores how the frequency and intensity of extreme
weather-related events are leaving the industry’s value chain increasingly vulnerable.

A significant share of apparel exports is
: from countries most directly impacted by
climate-related disasters

Top 10 countries most impacted by climate-related disasters, -

Share of global cotton exports Share of global apparel exports
%.,2021 %.2021
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Exclusive: Planet is headed for at least 2.5C of heating with
Earth's ‘vital signs’ show humanity’s disastrous results for humanity, poll of hundreds of scientists finds

future in balance, say climate experts ‘ k..

Study warns of a billion human deaths if {8
“The big difference [with the most global warming reaches or exceeds 2°C §
recent IPCC report] was that all of g
the scientists I worked with were
incredibly frustrated. Everyone was

at the end of their rope, asking: | | NASA Study Reveals Compounding

what the fuck do we have to do to Climate Risks at Two Degrees of Warming
get through to people how bad this

really 1s?”

.1’

If global temperatures keep rising and reach 2 degrees
Celsius (3.6 degrees Fahrenheit) above pre-industrial levels.
= people worldwide could face multiple impacts of climate

i o i | change simultaneously. This is according to a NASA-led
Bill McGuire | ' - climate scientist

study that analyzed the projected impacts of such warming \
If this doesn't scare the sh*t out of you it should

: ¥ & i to understand how different climate effects might combine. A
g ""; 3 2-degree rise in global temperatures is considered a critical
f’ 1& i ; :

This is absolutely devastating - and possibly game-changing - news
! & P YE BING - threshold above which dangerous and cascading effects of

y : '.3- ¢ T .: i' | ' human-generated climate change will occur. ' ‘
SRR Trees and land absorbed almost noCO2 | W%« R 4 |
B last year Is naturescarbon smk failing? SESEEITS =~ S P
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CREATIVITY, MORAL FIBER AND PERSEVERANCE.



WE NEED TO LEAD THE CHANGE



WE NEED TO STEP UP



AND STEP INTO RESISTANCE
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15 NEW HIGHWAYS
IN THE MIDST OF A
CLIMATE COLLAPSE?
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