
I am a fashion designer 

• Foto fra MA graduate show 

• I refused to make a final collection  

• I showcased textile waste, as part of the runway  

• Staged a die-in with my activist friends  

• Launched a 1 year fashion boycott petition which got many thousands sign 
ups 
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FOR 52 WEEKS,
I PLEDGE NOT TO BUY NEW CLOTHING OR TEXTILES

For the next year, we will engage in a boycott of the fashion industry and its ecocidal, 
exploitative system of production and consumption. 

TO CUT CONSUMPTION.

Together, we will drastically cut our dangerous levels of consumption and challenge ourselves 
to radically change our relationships with clothes. We will take joy in making do 

with what we already collectively have, and learn to rewear, repair, remake and regenerate.

TO CHANGE CULTURE.

Together, we challenge a culture of fashion that dictates 
and capitalizes on our perception of worth. We must transition to a 

culture of care that values all people, animals and planet over profit. 
 

FOR A JUST TRANSITION.

Together, we will stand in solidarity with workers throughout 
the supply chain and advocate for a just transition of jobs. 

This is a climate and ecological emergency.
 

We can not significantly mitigate this crisis without radical systemic change.
Business as usual is leading us towards extinction. 

Unless we disrupt the system, millions will continue to suffer and die from the environmental 
and social havoc wreaked by continued toxic production. 

The natural world is at the foundation of our economy, our society, and everything we eat, 
drink and breathe - yet it is being eroded from beneath our feet.

 
We must act now. 

Join us in boycotting fashion and building a future fit for generations to come.  

REBEL FOR LIFE.



I am a fashion designer 
DUTCH DESIGN WEEK



WHEN WE TALK ABOUT SOLUTIONS 
WITHOUT ADRESSING THE PROBLEMS 

WE ARE CREATING FALSE NARRATIVES 



sustainability 
noun [ U ] 

UK /səˌsteɪ.nəˈbɪl.ə.ti/     US /səˌsteɪ.nəˈbɪl.ə.ti̬/ 

ENVIRONMENT 
the quality of causing little or no damage to the 
environment and therefore able to continue for a 

long time 

sustainability | BUSINESS ENGLISH 

ENVIRONMENT, NATURAL RESOURCES 
the idea that goods and services should be produced 

in ways that do not use resources that cannot be 
replaced and that do not damage the environment 

https://dictionary.cambridge.org/help/codes.html


Definition by the United Nations Brundtland Commission In 1987:  

“MEETING THE NEEDS OF THE PRESENT 
WITHOUT COMPROMISING THE ABILITY  

OF FUTURE GENERATIONS TO MEET  
THEIR OWN NEEDS” 



WE HAVE ENOUGH CLOTHES 
IN EXISTANCE TO DRESS THE 

NEXT SIX GENERATIONS 



80 - 150 BILLION  
GARMENTS MADE EVERY YEAR 

10% - 40%  
ARE NOT SOLD 

8 - 60 BILLION  
EXCESS GARMENTS A YEAR 



1 GARBAGE TRUCK 
IS DUMPED IN A LANDFILL EVERY SECOND  

264.000 - 594.000 TON  
INCINERATED IN EUROPE EACH YEAR 



ONLY 1 % OF CLOTHES ARE  
RECYCLED INTO NEW CLOTHES  



 THE FASHION & TEXTILE 
INDUSTRY  

IS THE SECOND MOST POLLUTING 
INDUSTRY IN THE WORLD 



10% OF GLOBAL CO2 EMISSIONS 

10% OF THE TOTAL WATER CONSUMPTION  

20% OF GLOBAL CLEAN WATER POLLUTION 

20% OF THE WORLD'S PESTICIDES  

10% OF THE WORLD'S MICROPLASTICS 



1 T-SHIRT OF COTTON  
=  

2,700 LITRES OF FRESH WATER  
=  

1 PERSON’S DRINKING NEEDS FOR 2.5 YEARS 



59% OF ALL SUSTAINABILITY CLAIMS  
BY EUROPEAN FASHION BRANDS  

ARE INACCURATE AND MISLEADING  



The right narrative / the role of design 

When words are not sufficient, design takes over 

Design and creativity is more important than ever 

  
      SUSTAINABILITY         RESPONSIBILITY 
                BUY LESS          PRODUCE LESS  
INDUSTRY CHANGE          CULTURE CHANGE 
             FOR PROFIT          FOR PURPOSE 

  
 



I WANTED TO DESIGN TO FOR A BETTER WORLD 



1,5 



2,7 



2,7 



“We are on the brink of an irreversible climate disaster.  
This is a global emergency beyond any doubt.  

Much of the very fabric of life on Earth is imperiled.  
We are stepping into a critical and  

unpredictable new phase of the climate crisis.”

“The 2024 State of the Climate Report: Perilous Times on Planet Earth” 



“For many years, scientists, including a group of more than 15,000,  
have sounded the alarm about the impending dangers of climate change 
driven by increasing greenhouse gas emissions and ecosystem change.  

For half a century, global warming has been correctly predicted even 
before it was observed—and not only by independent academic scientists 

but also by fossil fuel companies.”

“The 2024 State of the Climate Report: Perilous Times on Planet Earth” 



“Despite these warnings, we are still moving in the wrong direction;  
fossil fuel emissions have increased to an all-time high, the 3 hottest 

days ever occurred in July of 2024, and current policies have us on track 
for approximately 2.7 degrees Celsius (°C) peak warming by 2100.”

“The 2024 State of the Climate Report: Perilous Times on Planet Earth” 



“We find ourselves amid an abrupt climate upheaval,  
a dire situation never before encountered in the annals of human 

existence. We have now brought the planet into climatic conditions never 
witnessed by us or our prehistoric relatives within our genus, Homo”

“The 2024 State of the Climate Report: Perilous Times on Planet Earth” 







- climate scientist



WHAT DID YOU DO, WHEN YOU REALISED THAT  
THE WORLD WAS ON THE BRINK OF COLLAPSE? 



“HUMANITY’S FUTURE DEPENDS ON  
CREATIVITY, MORAL FIBER AND PERSEVERANCE.  
IF FUTURE GENERATIONS ARE TO INHERIT THE 

WORLD THEY DESERVE, DECISIVE ACTION IS 
NEEDED, AND FAST” 

  
- CHRISTOPHER WOLF, CO-AUTHOR

“The 2024 State of the Climate Report: Perilous Times on Planet Earth” 



CREATIVITY, MORAL FIBER AND PERSEVERANCE.  



FOR THAT TO HAPPEN  
WE NEED TO LEAD THE CHANGE 



FOR THAT TO HAPPEN  
WE NEED TO STEP UP  



AND STEP INTO RESISTANCE 





15 NEW HIGHWAYS  
IN THE MIDST OF A  

CLIMATE COLLAPSE? 





THE WORLD WE KNOW WILL CHANGE  

BY DISASTER OR BY DESIGN 



MAKE  
DESIGN  
MATTER



PART OF THE GLOBAL A22 NETWORK  

A22NETWORK.ORG


